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ANYTHING ABOUT PACKAGING

! ! ! news from BrandCare

VIETNAM

Being an Asian country, it comes 
as no surprise that Vietnam 
celebrates a wealth of events and 
celebrations every year. As a result, 
promotional (promo) and festive 
packs are considered to be vital to 
business growth. To address this 
need, businesses everywhere are 
keen to improve on their personal 
care and beauty care festive and 
promo packs.

UNILEVER is no different. As one of the 
leading regional providers of personal care 
and beauty products, Unilever has recently 
hosted a Beauty Workshop. The workshop 
engaged foreign external packaging industry 
experts, comprising designers, pre-press 
solutions and printers, and share knowledge 
and ideas. 

BrandCare has been recently honored with 
an exclusive invitation to the Beauty 
Workshop, held at Unilever headquarters in 
Ho Chi Minh City, Vietnam.

Exclusive Packaging 
Design Workshop for 
Unilever Vietnam
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This workshop is meant to inspire and educate Unilever’s marketing 
and trade marketing teams on ways to enhance their Promotional 
and Festive Packaging in Vietnam’s consumer markets.

As the lead representative, BrandCare shared on packaging design 
strategies and direction. The highlights of BrandCare’s presentation 
included “The Importance of Packaging”, “10 Inspired Design 
Directions” as well as general tips and guidelines. To better illustrate 
the importance on points discussed, BrandCare drew examples from 
classic case studies and examples from overseas.

BrandCare hopes that Unilever will benefit greatly  in terms of 
inspiration and improvements to their current design and quality as a 
result of this insight-rich presentation.

BrandCare’s visit to Unilever in Vietnam marks the latest effort in 
the Group’s mission to improve the standard and quality  of 
packaging design in South East  Asia. BrandCare has been a strong 
supporter of quality packaging design and has been actively sharing 
packaging design knowledge and expertise with their clients in 
Indonesia, Singapore and Malaysia. 
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The power-packed 
presentation involving 2 other industrial experts – Prooforprint and Kintapress, lasted a total of 4 hours. 

Hai Van, Marketing Manager of
Beauty Care, giving a speech.

Shawn talked about design execution & strategies..


